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Data Analysis

Geographic Mapping

With provided demographic data about Crawford’s clients, we were able to map out individual investors’
locations. Using ArcGIS, over 900 clients’ zip codes were inputted and mapped within the program.
Each pin on the map represents the location of one of Crawford’s clients. Analysis of the geographic
data can reveal information about locations where most Crawford clients primarily reside and offer
opportunities for expansion. We researched the wealthiest cities in the US and compared them to the
locations of Crawford’s current client base. Fortunately, Crawford has a presence in all of the top 10
wealthiest US cities. We noticed that four of these top 10 wealthiest cities have a relatively low number
of Crawford clients: Washington, D.C., Boston, MA, Princeton/Trenton, NJ, and San Jose, CA. There is an
opportunity to expand in these cities as they contain ideal targets. Future marketing and communication
strategies can be targeted in these cities to attract potential clients from our target audience.
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10 Wealthiest US Cities Crawford has Presence (Y/N)

Washington, D.C. Y (4)

Boulder, C.O. Y (104)

NYC/Newark/Jersey City Y (104)

Bridgeport/Nowark, C.T. Y (5)

Boston/Cambridge, M.A. Y (3)

Trenton/Princeton, NJ Y(3)

Seattle/Tacoma, WA Y (10+)

San Fran/Berkeley, CA Y (10+)

San Jose, CA Y (3)




Data Analysis

HubSpot Analysis

Visitor Activities

We were given access to HubSpot to analyze data from the backend of the website and to make
recommendations based on our analysis. We looked at several key metrics on HubSpot to help inform
our suggestions. First, we looked at landing page visits. The Individual Investors homepage is viewed
most frequently by website users. This means that our website redesign will be put to good use on a
page that sees many visitors. Other popular pages are the Investment Philosophy page and the Our
Team page. We also analyzed the average time spent on each webpage. Overwhelmingly, the Our
Team page, which introduces all members of the Crawford team, averaged the highest time spent by
users. This indicates that users are interested in learning more about the people who will be managing
their portfolios. Crawford can continue to set itself apart by emphasizing its personal relationships. We
also noted that Disclosures and A Message from the Founder had the lowest average time spent at 3
minutes. Lastly, we analyzed the time of day/week/month that users were accessing Crawford’s website.
Overall, the site sees more visitors at the close of each fiscal quarter. We can infer that people are
looking ahead to the next quarter and may be looking for financial improvement opportunities and
support as they analyze their earnings from the previous quarter. The website also sees more viewers
towards the beginning of each week, as shown in the graph. Viewership trails off toward Fridays and
picks back up again on Mondays as potential clients gear up for the week and consider finding financial
support as a client.
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We also analyzed pages on Crawford's website to gain insight into content topics. The most popular
topics are educational blog posts discussing dividend stocks. Second to those are unique articles that
describe the Crawford strategy in depth. It is also important to note that the most popular articles were
written by Crawford’s founder, John Crawford, lll. We also analyzed a correlation between market
conditions and website visitors. On several occasions when the stock market saw a drop, such as in
September 2022, the Crawford website had a spike of approximately 300 visitors. This shows that as
the stock market experiences volatility, people begin looking for opportunities to educate themselves
about Crawford and its services.
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Marketing Strategy

Best Practices

Landing Page

Crawford’s competitors include a more personal photo when you first click on the website. This helps to
draw users in and relate to the content they are about to consume. The landing page also features a
catchy tagline that involves the potential client. Including phrasing such as “you” and “us” adds humanity
to the company.

Crawford Vanguard

Successful

You live in the
moment—we'll plan
ahead

p—

Navigation Bar

We enjoyed the three sections separating About Us, Client Benefits, and Trust & Security that Vanguard
and Charles Swab use. Since Crawford repeats a lot of the information for their three client pools, they
could do something similar to this navigation bar shown below. In general, it’'s good practice to create a
well-organized and easily accessible navigation bar.
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Marketing Strategy

FAQ Page

A FAQ page is missing from Crawford’s website and we believe it would help clients to identify if they
meet the minimum requirements and why they should choose Crawford. It could also be a resource to
answer commonly asked questions that may come up when searching for an investment firm.

We encourage your questions.
Here are answers to some top questions from investors like you:
What is the Schwab Security Guarantee?

How much does it cost to work with Schwab?

How do | open an account?

What kind of investment products does Schwab offer?

How easy is it to switch brokerage providers?

Why should | bank with Schwab Bank?

Have more questions? We're here to help.

= 0

Call Chat Visit
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Firm Overview

We recommend simplifying text and inserting more relatable images. This page is an opportunity to win

over clients so we believe it should be where most of the compelling content is. Engaging fonts, icons,
and smaller text blurbs could be beneficial in these areas.

Crawford Vanguard

[CRAWFORD

Community Impact

Accolodes




Marketing Strategy

Visuals

Again, icons are great, but there is too much text. Crawford’s informational pages hardly have any
visuals and the long paragraphs appear overwhelming at first glance. Breaking up large text sections
with icons and imagery could help make the website more visually appealing and easier to read overall.

Crawford Vanguard
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Time-Tested, Consistently-Applied A plan and portfolio built around your goals

——— Persanalized Helistic viaw Inest youir way Trustad exparise
phanning

proach to lavestment Manapement

Q" Ongoing support

We'll moniter your investments and rebalance your
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Marketing Strategy

Content Filtering

We believe that the content filtering system could be redesigned to help users as they navigate the
website’s contents. Even if the template does not allow for filtering, you could add something to the
image to easily identify the insight. Also, including a blurb that summarizes the article below the title will
help readers preview content and could help to increase engagement on the Insights tab.
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How to invest

Financial management

Planning for retirement

Living in retirement

Investing for life events

¥/ History/Culture Page

Adding a timeline to show Crawford Investment Counsel’s history and how far the company has come
would be beneficial for the brand and for potential clients to see what the firm has accomplished. This
page could also be a way to outline achievements and awards won over the years. It could also be an
opportunity to emphasize the family-owned values that Crawford is so proud of.



Marketing Strategy

ALMNAC Framework

Ads (Traffic) » Landing Page » Magnet (Guide) = Nurture = Appointment = Client

Recap of ALMNAC

ALMNAC is an advertising strategy used by Fisher Investments, one of Crawford’s competitors, to attract
new clients. This approach involves creating ads to generate traffic to a landing page featuring
downloadable guides acting as a magnet. Prospects are then nurtured, which ultimately leads to a
consultation appointment, thus converting the prospect into a client. The goal is to sell the value of a low
commitment next step rather than their services straight away.

How can Crawford implement ALMNAC?

Crawford can utilize this advertising strategy to attract prospective clients by promoting their
podcasts/perspectives, presenting them as an insightful resource that aids potential clients in achieving
their income needs and long-term growth goals.

The ads can be placed on webpages specifically targeted for their client demographic (e.g., Fox News,
Forbes, WSJ, MarketWatch). The design should feature a benefit/problem-oriented headline, a concise
explanation, and a clear call to action. Furthermore, the ad must utilize benefit-oriented language, such
as “free guide,” incorporate social proof, e.g., “over 1.3 million viewers,” and emphasize the potential
value, such as “from a $7.5 billion investment management firm's perspective.”

Crawford would then be able to identify prospective client needs by analyzing the type of ad they
clicked on. For instance, the perspective titled “How's My Portfolio Doing?” suggests the client's concern
about their long-term portfolio value.

Once the client clicks on the ad, the link will take them to a landing page where they can access the
content in exchange for their phone number and email address. Additionally, a pop-up could ask a quick
survey question to help the client self-qualify for Crawford’s services, thus reducing time spent with non-
qualified prospects.

If Crawford determines the client as a qualified prospect, they can use follow-up methods, such as
phone calls or emails, to provide information about the services offered, such as portfolio reviews and
financial planning. These initiatives can help contribute to a positive impression of Crawford as a
reputable firm.


https://insights.crawfordinvestment.com/perspectives/hows-my-portfolio-doing

Marketing Strategy

Perpetual Accumulation Registered Trademark

Benefits of a Registered Trademark

Since the Perpetual Accumulation™ approach was formulated by Crawford’s proprietary in-house
research, registering a trademark will reaffirm Crawford as an expert in the field.

Redesigned Perpetual Accumulation Graphic

The new graphic includes Crawford’s brand colors and simplifies the text to easily convey the message
of creating lasting wealth through Crawford’s unique investment strategy.

Original Perpetual Accumulation Graphic

Stay Invested
and Build
Lasting Wealth

Enjoy Life and
Protect Principal

Experience Rising
Dividends and
Appreciation

Redesigned Perpetual Accumulation Graphic

Upside Growth Enjoy Life
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Website Redesign

The website was identified as a channel for Crawford’s communication strategy. The main purpose of
the website is to inform and engage clients. Current Crawford clients should easily access information
on the website and conveniently share content with others. Tying back to our goal of helping Crawford
attract the next 100 high-net-worth individuals, the website should also serve as a platform to connect
with prospective clients. They should be able to find information to help them choose an investment firm
and browse through website content that is engaging and credible.

We started by conducting a website audit of every page on the Individual Investor’s side of Crawford’s
website. Team members noted areas where user experience could be improved. Additionally, we
looked at other investment firms’ websites for inspiration. Several successful website elements were
noted for incorporation in our proposed website redesign.

Based on our audit and inspiration, we built a low-fidelity wireframe and a high-fidelity prototype of a
redesigned website on Figma. To address the main goal of improving the communication strategy on
the website, we mainly focused on bettering user experience for the website user, modernizing the
visual look of the website, and adding easily accessible information.

Website Redesign Wireframe

U

CRAWFQRD Home  About  Client Experience Investment Philosophy  Insights  Contact

Exceptional strategies,
Bespoke service

For the investor who values a personal approach and a proven track record. We offer sophisticated,
institutional-grade portfolios crafted for your peace of mind.

CRAWFORD

INVESTMENT COUNSEL


https://www.figma.com/proto/NMN4PTGwphNMPQoDTJ0KB4/Website-Redesign-(Crawford)?page-id=301%3A1024&type=design&node-id=301-1500&viewport=68%2C-65%2C0.14&t=j4pKW8mxAHo8bMlZ-1&scaling=scale-down&starting-point-node-id=301%3A1500&mode=design
https://www.figma.com/file/NMN4PTGwphNMPQoDTJ0KB4/Website-Redesign-(Crawford)?type=design&node-id=301%3A1024&mode=design&t=8kuVUXMRjIOSsJ6w-1
https://www.figma.com/file/NMN4PTGwphNMPQoDTJ0KB4/Website-Redesign-(Crawford)?type=design&node-id=301%3A1024&mode=design&t=8kuVUXMRjIOSsJ6w-1
https://www.figma.com/proto/NMN4PTGwphNMPQoDTJ0KB4/Website-Redesign-(Crawford)?page-id=301%3A1024&type=design&node-id=301-1500&viewport=68%2C-65%2C0.14&t=j4pKW8mxAHo8bMlZ-1&scaling=scale-down&starting-point-node-id=301%3A1500&mode=design

Website Redesign - Home Page

Combining Navigation Bars

There is a new navigation bar that combines the existing two (Individual Investors and Insights). Our new

logo is in the corner, the tab names are not all capitalized, the color of the tab the user is on changes,
and there is no extra navigation bar on the right side.

ment

ticated, mstitutional=grade portfglios
craftéd for your peage of mind.

CRAWFORD

Home About  Client Experience  Investment Philosophy Insights Contact

Exceptional strategies,
Bespoke service

For the investor who values a personal approach and a proven track record. We offer sophisticated,
institutional-grade portfolios crafted for your peace of mind.




Website Redesign - Home Page

Perpetual Accumulation™ Motion Graphic

As we continued down the home page, we replaced the section featuring a downloadable guide.
Instead, two sections now feature a newly designed dynamic Perpetual Accumulation™ graphic and a
concise summary of what sets Crawford apart.

Achieving Successful Outcomes

We are an independent registered investment advisor trusted by our clients for over 40 years to achieve their goals. Let us help you design a custom portfolio
driven by high-quality securities and dividends to help achieve your income needs and provide long-term growth.

Asset Management

Crawford has a unigue investment strategy, based on proprietary in-house research, that focuses on high-quality investments
that provide steady income and upside growth. This trademarked Perpetual Accumulation™ strategy protects Crawford clients
from downturns in the market while allowing them to still make maney on the upsides. Crawford investments have a proven
track record of producing competitive results over time instead of solely focusing on high retumns. Crawford guides their
clients through the economic market by creating personalized investing strategies to gain a greater return on their portfolios.
Clients are guaranteed confidence in the quality and approach of Crawford's investment management.

Extraordinary Care

Crawford has built leng-lasting relationships with their clients for the past 40 years. Through their personal approach,
Crawford portfolio managers offer trust and a commitment to perfection for their clients. Portfolio managers also value
integrity, making decisions for every client to the best of their abilities. With Crawford, clients can invest with confidence.




Website Redesign - Home Page

Concise Language and Font Adjustments

We rearranged the numbers in the “Crawford by the Numbers” section.

We made the language more concise by taking out “Since 1980:” and made the font more consistent by
changing the body copy to Proxima Nova.

Crawford by the Numbers

100% $7.2B

Amarty Linaer
KHCFRL, 3 P Jr——

Client-First
Commitment

Froven lovesimend
Process

Crawford by the Numbers

$7.2B 97+%

Management Retention Rase

Client-First

Proven Investment Time-Tested
mmitment

Experience




Website Redesign - Home Page

Concise Language and Font Adjustments

In “A Message from Our Founder”, we made the font more consistent by changing the body copy to
Proxima Nova. We simplified the extra copy into a button to declutter the smaller section.

A Message from
Our Founder

“T estabbistied the firm on two basic prisciples: lvest in high-

suality securitics and provide a superior level of cient service.
Toduy sur fi principle

Reflections on 40 Years

ver the years | Bave bces saloed winy | started the fires. iy anvwer i shways boen that § warted 1o create sy own emdreamest. | wanted to cstsblivh sad work within
the confines of & farm hal embodied sy vikon of whal cold b & nuceesabl way of Sunaging aisets sl worbing wilh dicals

A Message from
Our Founder

“I established the firm on two basic principles:
invest in high-quality securities and provide a
superior level of client service. Today our firm
continues to be guided by these principles.”

Reflections on 40 Years




Website Redesign - Home Page

Accessible Information

This section's colors were changed and the text is readily available to read instead of making the user
click on boxes to access the information. The color of the section was also changed to bring a lighter
look to the website.

Client
Experience

Learn more about our

Client Experience

‘We strive to earn trust every day by consistently
applying our time-tested investment philesophy and
aligning our fully integrated team and resources to
provide each client an exceptional, highly personal
experience. Our custom portfolios seek to meet
individual risk, return, and income objectives, driving
successful outcomes in the process.

K

Investment
Philosophy

Investment Philosophy

‘We are an investment-led organization, seeking to
provide our clients with sound results over full
market cycles. As long-term investors, we strike a
favorable balance between risk and reward, and our
clients, i the of inis
invested and compounding returns over time. We
accomplish this through high-quality investments
that meaningfully increase our chances of success,
For over 40 years, our solutions have enabled our

«clients to invest and stay invested with great

confidence.




Website Redesign - Home Page

We added a FAQ section for users to get the information they are most interested in at a glance.

Frequently Asked Questions

Crawford Investment Counsel focuses on high-net-
worth individuals with investable assets of $2,000,000
or more.

Latest Perspectives




Website Redesign - Home Page

7 Perspectives at a Glance

Instead of the beginning of the Perspectives post blurring, we recommend adding a short blurb

summarizing the content for readers to easily digest and preview. The button color was also changed
and centered to stand out more.

Read Our Latest Perspectives

p—

e B.J.QA—.—A-D

Top Ten Investment Lessons November Bond Pelicy Expeet the Unexpected
Learned Update . "

Latest Perspectives

Top Ten Investment November Bond Policy Expect the Unexpected
Lessons Learned Update
Jain Cowgias in uncovering te 1op ten mos: Learn mone about our team's approach

waluabie 1055005 leamed a5 a porTiola recoN tends and CeVEIRAMENS in the
nanager and analyst ecoanmy and fo-neome markets

Exglore oue insights 60 the shift towards
“renting® stocks for shor komm gains aver
fong-term imvestment raturns

Raad More Rand More Read More

See All Perspectives




Website Redesign - Home Page

Call to Action

The copy was changed for a clearer CTA, and the footer was reorganized and condensed into three

different columns with additional icons added for increased accessibility and aesthetics. The color of the
CTA section was also changed.

What does a Successful Outcome look like for you?

START A CONVERSATION




Website Redesign - Home Page

Footer

The information in the footer was condensed.

itration does nos kmply a
a bt fovsnd i o Part 24 and =

600 Galle M
Suite 1650 Fax: T’
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Website Redesign - About Tab

m New “About” Tab

We created a new “About” tab with pages that were originally under “Home” to increase the ease of
user navigation on the website, eliminating the subtabs under the “Home” tab.

C RAWFO R D Home  About  Client Experience  Investment Philosophy Insights Contact

INVESTMENT COUNSEL
Firm Overview

Our Team

Firm OverVie Crawford Cares

L Explore




Website Redesign - Firm Overview

Firm Overview

The box above the Crawford Guiding Principles was deleted. The logos were centered, and the overall
look of the Crawford Guiding Principles section was changed.

Crawford Guiding Principles

@

Integrity

At Crawford Investment Counsel, Inc.,
being transparent, honest, and always
putting our clients first is non-

negotiable and guices every decision
made by the firm. Our ¢ i o

o
aah

Continuity

We seek long-term relationships with
our clients, and we value long-term
relationships with cur employees. We
are proud to provide our clients with

pertise from the same

integrity extends to g every
single investment decision to the
absolute best of our ability, hiring enly
the best talent and reinvesting back
into the business to proactively
address our clients’ neads. Integrity
also incorporates an honest
assessment of what is working, what
mistakes have been made, and being
realistic about expectations and where
value can be added

*

Service

Our goal is to respond to the needs of
our clients in 8 manner that expresses

year after year.
As a employee-owned firm, we have
transitioned to a second generation of
Crawford leadership, further extending
our commitment to consistency. Our
formula for continuity is differentiated
and is consistent with everything we
do.

]

Discretion

We take client confidentiality very

seriously and value our clienis’ privacy.

P
Quality

Our investment philasophy fecuses on
total investment return, income
production and risk management via
high-quality investments. We seek to
invest in consistent businesses
through a consistently applied and
disciplined research process in order
to meet the goals and objectives of
our investors.

19
Independence

Our goal is to be sure we are always
acting in the best interest of our




Other Page Options

Service

Our goal is to respond to the needs of
our clients in a manner that expresses
our appreciation and respect for them.
We do this by p

Discretion
We take client confidentiality very
seriously and value our clients’ privacy.

We invest in safeguards to keep
information confidential and adhere to

personal service from exceptional
professionals who are committed to
¢ v, stability,

and accurate reporting. Our client
retention record Is superb and it

reflects our commitment to the highest
level of service.

a strict privacy policy.

Website Website Redesign - Firm Overview

The logos that link to the other pages were changed, and a lighter color overlay was added.

19
Independence

Our goal is to be sure we are always
acting in the best interest of our
clients. Being independent allows us
‘to work towards the ultimate goals of
our clients and is simply the single
best way to ensure the continued
alignment of the interests of our firm
and our investors.




Website Redesign - Our Team

Our Team

The background landing photo and the background color was changed.

Home

Our Team

Client Service

John H. Crawford, 11T

Founder, Chairman and
Chief Investment Officer

@
Thomas J. Buehler, CFA
Portlolio Manager

Client.

About

Explore

Fixed Income Team

l

David B. Crawford, CFA
President

Douglas 1. Asiello, CFA

Fortfolic Manager
of SMID Cap Strategy
and Senior Research Analyst

Operations

07 4

John H. Crawford, IV, CFA

Managing Director
of Equity Investments

&

Geoffrey S. DeLong, CFA

Managing Directar
of Fixed Income Investments

Client Development

(&)

Cameron Crawford

Directer of Communications

5

Frank Kimball
Chiet Operating Officer




Website Redesign - Our Team

Team Bios

The colors were changed and the font for the body copy was changed to Proxima Nova.

Cameron Crawford

Director of Communications

cerawford@crawfordinvestment.com
({770} B59-0045

Cameron Crawford is the Director of Communications at Crawford
“ounsel. Cameron ma

cing communica

Cameron received her BA from the University of Texas at Austin and her

MEBA fron ~orgia State University

Cameron Crawford

Director of Communications

({770) 859-0045

Cameron Crawford is the Director of Communications at Crawford Investment Counsel.
Cameron manages all aspects of the firm's client- and L ing com ication strategies.
She has been with the firm since 2020,

Cameran received her BA from the University of Texas at Austin and her MBA from Geargia
State University.




Website Redesign - Crawford Cares

Crawford Cares

The copy was moved to the landing page to match the format of the other title pages and the font was
changed to Proxima Nova.

OVERWIEW  CLIENT KXPERIENCE  INVESTMENT PHELOSORIY S [NSIGHTS  MEDIALIERARY  CONTACT

Crawford Cares is committed to supporting Atlanta's underserved community. We aim to provide

annual fi ial gifts, a sense of ity within our firm, and deepen our corporate
commitment to service.

As commitment to service becomes more ingrained in the attitude of our employees, we hope to
expand our reach beyond financial aid to other forms of support.

CRAWFO RD Home About Client Experience

INVESTMENT COUNSEL

Investment Philosophy Insights Contact

Crawford Cares

Crawford Cares is committed to supporting Atlanta's underserved community. We aim to provide

annual financial gifts, encourage a sense of community within our firm, and deepen our corporate
commitment to service. As commitment to service becomes more ingrained in the attitude of our

employees, we hope to expand our reach beyond financial aid to other forms of support.




Website Redesign - Crawford Cares

Crawford Cares

As commitment to service becomes mor

Logos were added to break up the text and create an easier reading experience.

e attitude of our employees, we hope to

expand our reach beyond financial aid to other forms of support.

Purpose

At Crawford, we seek to serve our clients, each other,
and our community. Crawford Cares is an
acknowledgement of the goad fortune of the firm and its
desire to be a good citizen of the Atlanta business
community.

D

Process

Throughout the year, the committee meets on a menthly
basis, has a formal search process which includes
extensive due diligence and on-site visits, and ultimately

the number of ions supported and
the amount to be allocated to each organization.

000

History

Our firm's founder and his wife established a foundation
in 2008 and began including the firm in its grant making
efforts in 2021, This initiative was named Crawford Cares,
and employees across different areas of the firm are
selected each year o form a committee.

=

Impact

Externally, Crawford Cares provides financial support to
various charities in our community, reflecting an
appreciation of the varied needs among our fellow
members of the community. Internally, Crawfard Cares
helps instill in our firm a deeper understanding of
service,




Website Redesign - Crawford Cares

¥/ Crawford Cares Core Values

The colors, font, and word alignment were changed. Photos were added to go with the core values

instead of icons to emphasize the message. The organizations’ logos are also more spread out and less
cramped.

Crawford Cares Core Values:

Organizations Supported Over the Years:
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Crawford Cares Core Values

We are servants; 5
We are generous to our clients, We believe that

r Il people deserve
of time and of spirit. to each _other, 1
to our community: tobg cared for.

Organizations Supported Over the Years:
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Website Redesign - Client Experience

Client Experience

The background photo was changed, and the title was altered to the normal tab title instead of "Every
Detail. Every Client. Every Day."

CRAWFORD Home  About  Client Experience  Investment Philosophy Insights Contact
INVESTMENT COUNSEL

Client Experience

As a fiduciary and client-first firm, we take great care in the work we do.




Website Redesign - Client Experience

New Perpetual Accumulation™ graphic

The new Perpetual Accumulation™ graphic replaced the old graphic.

Invest and Stay Invested with Confidence

Whether it's carefully sebecting s security of workisg chsely with your other professional pr we are.
. . Urike other firsss who eely on geseric ! 3 ¥
Sxatement ared custom program that is righ for you

Time-Tested, Consistently-Applied Process

Our proprictary in-house research offers you stronger risk massgement, income production, tax effickency, and a single byer of foes. When you invest with us,
perience the sdvamages of 4 Teturms over time. For over 40 yeans, our investment philosophy has solely and
consiss ety Socused o high-quality Invessments.

Stay Invested
and Bulld
Lasting Wealth

Enjoy Life and
Protect Principal

Experience Rising
Dividends and
Appreciation

Invest and Stay Invested with Confidence

Whether it's carefully selecting a security or working closely with your other senvice providers, we are
to earning your trust and building a personal relationship. Unlike other firms whe rely on generic financial planning tools, we
listen to your goals and concerns to establish an Investment Policy Statement and custom program that is right for you.

Time-Tested, Consistently-Applied Process

Our proprietary in-house research offers you stronger risk management, incame production, tax efficiency, and a single layer
of fees. When you invest with us, you'll ience the of g invested and compounding returns over time.
For over 40 years, our investment philosophy has sclely and consistently focused on high-quality investments,

Upside Growth Enjoy Life




Website Redesign - Client Experience

Customized Investment Program

The title was changed to fit text as well as getting rid of the "How we".

How We Construct an Investment
Program Designed for You

Assets & Income
- = _ Lifestyle & Legacy
1. Your Financial Picture m Educational Savings
\ N

We beggin each relationship by taiking tee time 10 ussherstand your unique Retirement Cash Flow
needs, goals, aned ahjectives . N -
= Tax & Risk Situation

Charitable Giving

ation
turn Expectations

2. Investment Policy Statement

‘W formaly document & unkpe plan desigred to sstisfy your goals and ! | Income Requirements
= 5 J

Unigque Circumstances

Risk Tolerance

Tax Considerations

v

3. Customized Investment Program

Constructing an Investment Program Designed for You

Assets & Income
Lifestyle & Legacy

1. Your Financial Picture [ ﬁ\\. Educational Savings

y Eaking the time 1o yoerun \ ?\ﬁﬁ? Retirement Cash Flow

aveds, goals, and objectives. \_/

Tax & Risk Situation
Charitable Giving

Asset Allocation
A Return Expectations
2, Investment Policy Statement ; .

Unique Circumstances
We formally docusnent & unidquoe plan desigred 10 1nisfy yous goals and

Income Requirements
objectives.

Risk Tolerance

Tax Considerations

v

3. Customized Investment Program

We implement a taiored investment program ta help you stay invested and achieve sucorsstul outcomes,




Website Redesign - Client Experience

Client Experience

The "Crawford Balanced Strategy" section was deleted, so the video description can have more impact.

Investing for the Greatest
Chances of Success

we proge fies, because EPves our lewestors
the gr — quity strateges, one medti
‘assct rategy, and three foed oome strategics that we blend together 1o

hielp mect your specific sboctives and help fit the ploces of the puszle
Logether.

Crawford Balanced Strategy

‘We blend our peoprictisy strateghes bo produce & usique, custom-tadored
portolio weited 1o your neads

What does a Successful Outcome look like for you?

FTART A CORVERRATION

Investing for the
Greatest Chances of
Success

We utilize proprietary strategies, because we believe
that gives our investors the greatest chances of
success. We have five equity strategles, one multi
asset strategy, and three fixed income strategies that
we blend together to help meet your specific
ebjectives and help fit the pieces of the puzzle
together.

Connect With Experts and Secure Your Financial Future




Website Redesign - Investment Philosophy

Investment Philosophy

The landing page photo, title, and subtitle were changed to match the new theme.
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CRAWFORD Home  About  Client Experience Investment Philosophy Insights Contact
INVESTMENT COUNSEL

Investment Philosophy

We invest in high-quality, individual securities that will give you the greatest chances of success.




Website Redesign - Investment Philosophy

Investment Philosophy

The layout was changed so that the Small and SMID Cap Equity boxes were not automatically opened.

Small Cap Equity

Representative Holdings

:;! B Th Hacket oo $30 Harrition Lane

SMID Cap Equity

Representative Holdings
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Core Equity
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DIVIDEND YIELD EQUITY
MANAGED INCOME
INTERMEDIATE CORE BOND
INTERMEDIATE MUNICIPAL BOND |

ENHANCED CASH

Small Cap Equity

SMID Cap Equity

Core Equity

Dividend Growth Equity

Dividend Yield Equity




Website Redesign - Perspectives

Perspectives

The navigation bar and site stay the same rather than moving to a "new" site. The subtitle was changed,
so users have context for what "Perspectives" means. The background is no longer the most recent
perspective, instead featuring a static photo in alignment with the tab title.

|CRAWFORD)|

Crawford Perspectives

Top Ten Investment Lessons Learned

(\:\R\%WF:Q g,]:,) Home  About  Client Experience Investment Philosophy Insights Contact
Perspectives
Podcasts

Crawford Perspectives Quartery Lectrs

Short articles written by Crawford team members ¢overing Crawford insights, marke JREEELELESY

investing strategies.

Economic & Market
Envionment

N T ——"
'nl';.Llnl”hm:lulw.'l__,.- .

Explore




Website Redesign - Perspectives

Filtering Perspectives

There is a new filtering system across all pages on the Insights tab. The Media Library filtering system
also changed but uses a different one from the Perspectives page. All the boxes are now the same size
to be more visually pleasing. Blurbs were added to the Perspectives and the publishing date and read

time now show up on one line. Proxima Nova font replaced the font for non-header copy. The tag color
also changed.

Subscribe to
Crawford
Perspectives

Firw et November Bond Expect the The Best Kept
Policy Update Unexpected Secret in Small

Cap Investing

All Perspectives

Topic A4

Subscribe to
Crawford
Perspectives

November Bond The Best Kept
Policy Update Secret in Small Cap

Learn more abiout sur team's

0ppIGACh to recant trands and ford's AR

stratiegy hat transcends
wradiicnal Growth and Value
] e e 26,2023 Semine stybes,

or
and finod-income markets. e investment retums,

©x130,2023




Website Redesign - Perspectives

Perspective Example

The information has more room to breathe with larger spacing. The background was replaced with a

contextual background photo as well as an added blue overlay on top to keep visuals cohesive. All non-
header text was changed to Proxima Nova.

oA

WOME ~ FERSFECTIVES ~ PODCASTS  QUARTERLY LETTERS  ECONOMICA MARKET EXVIROMMENT

Strategy Specific | Smin read

The Best Kept Secret in Small Cap
Investing

Subscribe to Crawford
Perspectives

CRANTOND

Home  About  Client Experi

Strategy Specific / S min read

The Best Kept Secret in Small Cap Investing

‘ ¥ Written-by Boris Kuzmin, CFA
= October 20, 2023
[




Website Redesign - Perspectives

v/ Perspective Example

The buttons were simplified into icons for PDF download and sharing. Throughout the copy, there are
important terms that are highlighted so readers can easily skim for information. The “Subscribe” box was
also moved to the end of the Perspective to create an easier reading experience.

Subscribe to Crawford
Perspectives

Today there is probably a dispropertionate amount of emphasis put on
classifying investments as belonging to ene of two styles: Growth or
Walue. Growth investing is focused on seeking out companies that have
the potential to outperform the overall market because they can
compound earnings at a faster rate. Value investing, on the other
hand, is focused on identifying companies that trade below what they
are really worth and that can generate superior returns as the
valuation gap is eliminated. Traditionally, stocks in the Value category
have been associated with relatively low valuation multiples and
slower earnings growth while, conversely, Growth stocks often feature
relatively high valuations and high investor expectations.

Both styles can lead to successful investment outcomes, but they can
alse go in and out of faver depending on macroeconomic conditions
and the stage of the economic cycle. History shows that periods of
underperformance by a particular style can stretch over multiple

years. Additionally, myopic fecus on only a couple of investment

® &2 in

Today there is probably a disproportionate amount of emphasis put on classifying investments as belonging to one of two
styles: Growth or Value, Growth investing is focused on seeking out companies that have the potential to outperform the
averall market because they can compound earnings at a faster rate. Value investing, on the other hand. is focused on
identifying companies that trade below what they are really worth and that can generate superior returns as the valuation gap
is eliminated. Traditionally, stocks in the Value category have been associated with relatively low valuation multiples and
slewer earnings growth while, conversely, Growth stacks often feature relatively high valuations and high investor

Both styles can lead to successful investment outcomes, but they can alse go in and out of faver depending on
macroeconomic conditions and the stage of the economic cycle. Histary shows that periods of underperformance by a
particular style can stretch over multiple years. Additionally, myopic focus on only a couple of investment attributes (valuation
andior projected growth) can lead to painful surprises down the road.

To address some of the weaknesses associated with the two investment styles, a new approach was developed that
combined the best features of both Growth and Value investing. It became known as Growth at a Reasonable Price or GARP.
Essentially, GARP investors seek to obtain superior growth characteristics while trying to avoid paying excessive valuation
multiples.

From our vantage point here at Crawford, neither of these approaches adeguately captures the most durable outperformance
factor in small cap investing — Quality. At our firm we have developed a rigorous investment process that puts Quality at the
center of our decision-making, an approach we call Quality at a Reasonable Price or QARP for short. In a nutshell, this
approach entails identifying the highest-quality businesses that are positioned for attractive eamings growth where investor

1S (and, by extension, { have not become excessive.

Small Capitalization Universe
Val




Website Redesign - Perspectives

Perspective Example

The previous and next section was slightly modified, with the letter spacing changed, and the “You May
Also Like” section was updated similar to the Perspectives list to match.

 Stocks: Rent, Omm, or Just Stay in a Hotel? Expect the Unexpected —

Prevailing Through Exploiting Evolutions: Crawford
Challenges: Interview Inefficiencies to Small Cap Strategy
with Small Cap Produce Alpha: Po—

Manager Crawford Dividend

Expect the Unexpected —

Previous ‘ ﬁ ‘ Next

+— Stocks: Rent, Own, or Just Stay in a Hotel?

You May Also Like

Crawdord Philosaphy.

Stocks: Rent, Own, or Just It All Started with a
Stay in a Hotel? Can of Beans

Discove the rive in populaity o ulra- Tho story of how.an investor gat his stort
chartterm dorivative nstruments, liko A ok i § Ko iy et
optians contracts exphing in days or st Miatine.

haurs, as we navigate the changing

landscape of imvestment strateges. Septemier 2,2023 i read
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Website Redesign - Perspectives

Perspectives By A Specific Author

A bigger landing page was created with a larger profile picture while spacing out the biography and
changing the body font to Proxima Nova. The Perspectives were also updated to match the new look
and contain a short description of the content for preview.

John H. Crawford, IV, CFA

Ciher Authors

CRAWFORD

bt o Home  About  Client Experience Investment Philosophy Insights Contact
s T cous

John H. Crawford, IV, CFA

John H. Crawford, IV, CFA is the Managing Director of Equity Investments at
Crawford Investment Counsel and has been with the firm since 1990. John
leads the Equity Investment Team working closely with the equity research
analysts on stock selection and portfolio policy for all equity strategies. Prior

to joining Crawford Investment Counsel, John worked at Merrill Lynch Capital
Markets.

All Perspectives by John H. Crawford Other Authors




Website Redesign - Podcasts

Podcasts Landing Page

Once again, the navigation bar and site stay the same rather than moving to a "new" site. The landing

page changed from the most recent podcast to a simple landing page with a title, subtitle, and new
background image.

( :1_{,-\_\\"_1_1(__)_31)‘

Crawford Podcasts

Ep. 23 | Stocks: Rent or Own?

Crumtoed Philcsoph

CRAWFORD

e B Home  About  Client Experience  Investment Philosophy Insights
s T COUNSEL

Crawford Podcasts

Listen & subscribe to our Crawford Podcast episodes to hear our latest thinking at Crawford
Investment Counsel.




Website Redesign - Podcasts

Podcasts

There are new logo designs linking to platforms to listen to Crawford Podcasts. Similarly to Perspectives,
there is a new filtering system, four columns to match the Perspectives page, updated tag colors with
every new Podcast box, and added blurbs, publishing date, and podcast length which were combined

on one line. For the “Subscribe” box, the copy was changed to "Crawford Podcasts" instead of "Audio
Blog" and the box size matches the other podcast boxes.

HOME  PIESFECTIVES  POOCASTS  QUARTISLYLITTEES  DCONCAIC & ALEKET ENVIEMSMINT

[CRAWFORD

Topics

Subscribe to Crawford

Ep. 22| The Total Ep. 21| It All Started

Shareholder Return with a Can of Beans
Trifecta

All Podcasts

Topic

Subscribe to
Crawford
Podcasts

Crawiord Philosophy Crawford Philosopty

E

[

First Name Ep. 22| The Total Ep. 21| It All Started Ep. 20 | Don't Be
_ Shareholder Return with a Can of Beans Fooled By Dividend
L

Trifeeta
Dise:
[




Website Redesign - Podcasts

Podcast Example

Aligning to the Perspectives page again, there is a photo that matches the concept of the Podcast
episode. There are new logos with no square outlines moved to the top center of the page.

Ep. 18 | Winning with Balanced Capital
Allocation

Over our 42-year history, we have found that the most attractive

investment opportunities are available in high-quality companies that

succeed in investing for sustainable financial increase, while alse

returning substantial capital to shareholders through a steady and Subscribe to Crawford
growing dividend. At Crawford, we prefer to invest in companies that Podcasts
generate higher levels of cash flow, maintain strong balance sheets,

and possess established track records of high dividend payouts. We

believe this balance amongst our portfolio constituents leads to a very

high-quality mix of stocks that can provide attractive returns over a

full economic and market cycle.

In this episode, we sit down with Jon Christiansen, CFA, a member of

our Equity Research Team, 1o discuss why we do not believe growth

g}iﬁw FO R P Home  About  Client Experience  Investment Philosophy Insights Contact

Crawford Philosophy

Ep. 18 | Winning with Balanced Capital
Allocation

June 30, 2023




Website Redesign - Podcasts

Podcast Example

The subscribe box is now at the end to match the Perspectives page to not distract the listener. There is
now a new button look that says “Learn More” rather than “Read More”.

EPISODE 18
Subseribe to Crawford

WINNING WITH Podcasts
BALANCED CAPITAL
ALLOCATION

Please reference our related Perspectives post for more detail:

EPISODE 18
WINNING WITH
BALANCED CAPITAL
ALLOCATION

Please reference our related Perspectives post for more detall:

Disclosures:

trateghes and objectives can be fo
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Website Redesign - Podcasts

Podcast Example

The bottom navigation bar and other Podcasts section was updated.

= Ep. 17| Why Dividernds Mattes: Downaide Protection B 10 | Phasma Induitry's DNA lmparts Guuality

Ep. 23 | Stocks: Rent or Ep. 22 | The Total
Own? Shareholder Return
Trifecta

Ep. 21| It All Started
with a Can of Beans

Previous ﬁ Mext
4— Why Dividends Matter: Downside Protection Pharma Industry’s DMA Imparts Quality —

You May Also Like

Crandord Philosophy.

Ep. 22 | The Total
Shareholder Return Trifecta
Discover tha secrets of aur trifecta.
winning invesiment stralegy and ek
integration inta aus Total Sharcholdes
Roturn akgorithm.

Oci 30, 2023 N

Ep. 21| It All Started with a
Can of Beans

Tho story of how an investos got his start
and Bow it ke 1o & kove Of invessting that
Iastod & Mg,

S0 70,202 nao

Cronfoed Philosaphy

Ep. 20| Don't Be Fooled By
Dividend Hubris

Explore out insights on avaiding ine
il of Divickerdl Hubeis that pose hasm
o corpratians.

Sep 2023 ' B2




Website Redesign - Quarterly Letters

Quarterly Letters Landing Page

A new landing page with title, subtitle, and background photo was created.

Quarterly Letters to Investors
Mid-Quarter Update - November 2023

Nov 16, 2023

READ MORE —+

CRAWFOBP Home  About  Client Experience  Investment Philosophy Insights Contact

INVESTMENT €OU

Crawford Quarterly Letters to Investors

Quarterly updates written by the Crawford Team, summarizing the past quarter’s economic market,




Website Redesign - Quarterly Letters

Quarterly Letters List

To match the other Insights tabs, there is a new filter system, the boxes are the same size, four columns
were added, and blurbs, published date, and read time were added. The boxes have new tags and
justified the publishing date on the left side.

Subscribe to Crawford \ - ‘ -"""’"—-

Quarterly Letters to =

Investors / — ===
- : \\\\\\\ ®

===

September 2023 | .

Quarterly Letter Mid-Quarter Update -
August 2023

A

1/; 4

June 2023 | Quarterly . March 2023 | Quarterly
Letter Mid-Quarter Update - Letter
May 2023

All Quarterly Letters to Investors

Topic - Author - Date -
Subscribe to r — ‘
Crawford

Quarterly Letters
k|
\\\\\ \\‘\\\\\ <

to Investors
Quarter Mich Quarter

September 2023 | Mid-Quarter Update June 2023 |
Quarterly Letter = August 2023 Quarterly Letter
n this o 5w @ turn

I
prospects.
i 26,2023




Website Redesign - Quarterly Letters

37 Quarterly Letter Example

The landing page was changed to match the others with added read time as well as the blue overlay on
top of the background photo.

veford. 111

Mid-Quarter Update - February 2023
2

Subscribe to Crawford
Quarterly Letters

Q‘R\&WEQR.‘D Home About Client Experience Investment Philosophy Insights Contact

3 min read

Mid-Quarter Update - February 2023

L & Written by John H. Crawford, I1I
i February 23, 2023




Website Redesign - Quarterly Letters

Quarterly Letter Example

The buttons were simplified into icons for PDF download and sharing. Throughout the copy, there are
important terms that are highlighted for readers to easily skim for information.

Mid-Quarter Update - February 2023
0 ——

Subscribe to Crawford
Quarterly Letters

The rising tide of optimism that was evident in January is being followed by a period of uncertainty around what is ultimately
required for the Federal Reserve (Fed) to complete their work. From an economic standpoint, we have characterized the
current environment as one of watching and waiting. Within this context, IQ'E"II'IQ to the conflict between the Fed and its.
program of manetary tightening against inflation, we also have asked, “Whe is winning?" As usual, the picture is mixed, but
right new, we have to conclude that the Fed is getting most of what it wants, We emphasize right now, for this battle is far from
over and declarations of victory may be premature,

The Fed is looking for three things to develop: 1) inflation falling, 2) weakening overall demand, and 3) softening in the
labor markets. Their aim is to guide the economy back to what are considered normal economic conditions. Currently, the
Fed is getting the results they desire in two out of the three, the labor market being the exception. All measures of inflation
are now off their highest levels and certain indicators point to weakening demand, but employment seems to be defying
economic forces by reaching record lows.

High inflation robs every person in our econcmy of purchasing power and represents a diminishment of wealth, The ongoing
health of our economy is dependent upon a stable, low rate of inflation. The Fed has set its target at 2% on the core Personal
Consumption Expenditures Index. Currently running at 4.4% on a year-over-year basis, this doesn't lock teo far from target.
However, because it excludes volatile food and energy prices, it is a slow-moving index. There is still a lot of wark to be done
1o reach target.

Pragress toward cverall weakening demand is harder to detect, especially in the light of fourth quarter 2022 Gross Domestic
Product (GDP) growth of 2.9%, following a third quarter number of 3.2%. Even so, when looking at overall personal
consumption expenditures, they were in steady decline over the last four months of the year to a level of -0.2% in December.
Other measures such as retail sales and Purchasers Managers indexes also show weakening trends as higher costs of
berrowing seem to be impacting demand. This is exactly what the Fed desires as it attempts to bring supply and demand
back into balance, and thus reduce inflation.




Website Redesign - Quarterly Letters

Quarterly Letter Example

A photo was added for interest and updated the “Subscribe” box and bottom navigation to match the
rest of the Insights pages.

Disclosures:

According to Py Invesimeats and Mo«ngs o As of 121312020), dividends have sccounted fof coughly 40% of the totsl retu of US stocks since 1930,
Crawford Imvestment Counsel Inc. [ Crawlord dhiser Advisers Act of 1940, a5 smended. Registration
cloes not imply & certain level of skill or lm‘mrg ! More ifermastion about Crawiond |n:un|l|g our investment strategies and uD,«:tM.s i e o e P P 3
which s avadable upon reay

s matarial is distributad for informational purposes ony. The opinions expressed are those of Crawdord. The opinions referenced are a5 of the date of publication and
are sublect o changie dus Lo changes i the maket o econamic canditas and may nct necessariy come 10 pass, Forward looking statements caoot be guaranéeed
There is o guarantee of the future pestarmance of any Cravdord investment strateqy. Material presented has been derived from scurces cansidered 10 be accurate
and el But Makes Nc Tepresertation thereal anc Accepts no sl or any ks Arisng 1o Live of sellance heresn. NEThg herein snoud be construed a3 8
sakcitation, recommandation ar an oifer 10 buy, 36l of hold pry securfles, ather investments or to sdopt any investment strategy.
CRA-23159

Subscribe to Quarterly Letters

Subscribe

Previous ﬁ Mext

4— December 2022 | Quarterly Letter March 2023 | Quarterly Letter —




Website Redesign - Media Library

m Media Library

The “Media Library” page was moved under the Insights tab instead of having its own tab. The landing
page was also updated to match the same format as the other updated pages.

OVERVIEW ~ CLIENTEXPERIENCE  INVESTMENT PHILOSOPHY  INSIGHTS  MEDIALIBEARY  CONTACT =

Media Library

CRAWFO RD Home  About  Client Experience  Investment Philosophy Insights Contact
INVESTMENT COUNSEL

Crawford Media Library

Collection of Crawford videos located through our website.




Website Redesign - Media Library

Media Library

The new layout for the library shows all of the videos at first which can then can be filtered down. There
was also an added button to see all media at once.

OVERVIEW CLIENT EXPERIENCE  INVESTMENT PHILOSOPHY  INSIGHTS  MEDIALIBRARY  CONTACT —

Show All

= B |

® ] STRATEGY
I iy I |

CORE EQUITY

A Message from Our Founder Balanced Strategy Core Equity

DIV ND DIV ND S(m?
GROWTH YIELD

Dividend Growth Dividend Yield SMID Cap

[Comwen ]




Website Redesign - Economic & Market Environment

Economic & Market Environment - Audio Review

The landing page was updated to match the new look and feel, and a subtitle was also added.

RAWFORD
CRAW WOME  PRSPICHIVES  PODCASTS  QUARTIRLYLETTIRS  BCONOMICA MARKET ENVISONMENT

Audio Review

ECONOMIC & MARKET ENVIRONMENT

We are pleased to provide our latest outlook on the economic and market environment. In the
links below you will find an audio review of the presentation as well as a link to the slides
presented,

CRAWFOR Home  About  Client Experience Investment Philosophy Insights Contact

INVESTMENT COUNSEL

Economic & Market Environment
Audio Review

Video covering our presentation of latest the outlook on the economic and market environment.

Iy be plots (o |
Grorman
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Website Redesign - Economic & Market Environment

E Economic & Market Environment - Audio Review

The text was simplified, and there a new button look has been added.

We are pleased to provide our latest outlook on the ic and market n
links below you will find an audio review of the presentation as well as a link to the slides
presented.

ECONOMIC
AND ' » RKET
ENVIRONMENT

ECONOMIC
AND MARKET
ENVIRONMENT

Crawford Quarterly Letters




Website Redesign - Economic & Market Environment

Economic & Market Environment - Audio Review

There are new tags indicating when the Quarterly Letters were released. New blurbs were added to
summarize the Quarterly letter. The publishing date and read time were stretched over one line instead

of two.

Crawford Quarterly Letters

AUG 2023
MID-QUARTER

UPDATE

Mid-Quarter Update - September 2023 | Quarterly Mid-Quarter Update -
November 2023 Letter August 2023

Crawford Quarterly Letters

o = AUG 2023
: MID-QUARTER

SNSSSE  UPDATE

- R >

Quarter Mig-Guarter

Mid-Quarter Update - September 2023 | Mid-Quarter Update -
November 2023 Quarterly Letter August 2023

Exploce our inSights. on 1he SHifl towards Innis fetter, wi review some of the The U.S. ecanomy shaws promise with
“renting” stostics for shorttenm gaing ower elements that make up the ecanomic gecwin, declining inflation, low
IB0G-eIm [Mestment fetums, and market ouliook unempiayment, and improved consumer
confidence.
N 2073 -
gt 28,2023




Website Redesign - Economic & Market Environment

Economic & Market Environment - Presentation

A matching landing page was added.

= e
C ]\{ ‘—\\\ IK)]I{[) HOME PERSPECTIVES PODCASTS  QUARTERLY LETTESS ECOROMSC & MARKET ERVIROMMENT

Economic and Market Environment
Fourth Quarter 2023

The Economy Stocks and Bonds

enting a m

» The US. economy presents a mixed but on-balance positive picture at res
- bascly posit

ayment is near record lows. This supparts consumgition

remain too high although signs point toward mose

proving, but the threat of recession

o bee enbancer in the

CRAWFO RD Home  About  Client Experience  Investment Philosophy Insights

INVESTMENT COUNSEL

Economic & Market
Environment Presentation

Covering the recent quarter's economic & market environment,

aniled-out
1y be plots

Explore




Website Redesign - Economic & Market Environment

Economic & Market Environment - Presentation

Instead of scrolling endlessly through the PDF style layout, the format was changed to be a slideshow
for easier access to the information.

s the Cilass Half-Full or Hadf Empty?

pending on RAD and Intellectual Property

HALF-FULL [ HALF-EMPTY: WHAT IS G(

Economic & Market Environment - Fourth Quarter 2023

ECONOMIC
AND MARKET
ENVIRONMENT

Slide 1013

) ---i )




Website Redesign - Contact

Contact Us

The landing page was updated to match the new format.

Contact Us
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Website Redesign - Contact

Contact Us

General inquiries were moved towards the top of the page as this form is more important for users.

CRAWFORD

Atlanta

General Inquiries

General Inquiries

First Name=
Last Names

Send Us A Messagez

SUBMIT




Website Redesign - Contact

Headquarters Location

the address was combined with the map to lessen negative space.

CRAWFORD

Headquarters

Atlanta

Headquarters

600 Galleria Parkway
Suite 1650
Atlanta, Georgla 30339




To accompany our website redesign, we have researched user testing platforms and compiled a list of
potential tasks to be assigned. User testing will provide insights into how users navigate the website and
what they think about Crawford’s website usability. This data is vital as it can help Crawford to see if their
website is easily usable for clients to find necessary information. Both the current Crawford website and
the proposed website redesign can be user-tested by people within Crawford’s target audience.

To test the current Crawford website, a code snippet must be added to Crawford’s website to connect
Maze, our chosen user testing platform, and embed live surveys for user feedback. The code snippet.
and further instructions can be found on their instruction page. Information about user testing a (Figma)
prototype can also be found on Maze’s website.

We have also created a list of potential tasks and questions to be asked within the user testing study.
These tasks and questions can be modified to best fit Crawford’s goals for the website.

Tasks
e Perpetual Accumulation Approach:
© You're in search of an investment management firm, and a trusted friend suggests considering
Crawford Investment Counsel. Curious, you ask them what makes Crawford special. They
excitedly explain that Crawford has a unique proprietary investment strategy used to help clients
achieve their investment goals and successful outcomes. Identify the name of this approach.
e Statistics:
o What is Crawford Investment Counsel’s client retention rate? (97%)
* Make insights more engaging:
o Perspectives
® You are interested in reading more about the origins of Crawford’s dividend growth strategy,
find out...
¢ the old saying used to introduce the story of the origin of the Dividend Growth strategy
(“necessity is the motherhood of invention”)
* what year the strategy originated in and by who (1970, John Crawford)
©o Podcasts
= While stuck in heavy traffic during your commute to work, you decide to tune into one of
Crawford’s podcasts for a more engaging journey. What area of the market does Crawford
believe to be the ultimate “golden opportunity”? (small cap stocks)
* Navigation - finding the Our Team page
o You are interested in Crawford’s dividend growth strategy, find out who is your portfolio
manager. (Jon D. Christiansen)
o What is the phone number you would use to contact the Portfolio Manager for the Dividend
Growth Strategy? ((770) 859-0890)

Questions
e What does Crawford Investment Counsel do?
¢ What was the most difficult task?
e What was your first impression of the navigation?
¢ Was the Contact or Firm Overview page where you expected it to be?
e When thinking about Crawford's investment strategy, would information about this proprietary
research-based approach be under the Client Experience tab or Investment Philosophy tab?


https://maze.co/guides/maze-101-guide/
https://help.maze.co/hc/en-us/articles/9800356063891?_gl=1*13c4wor*_gcl_au*NjUwNTE4NjI1LjE2OTc2ODkxNzE.
https://www.crawfordinvestment.com/endowments-foundations
https://insights.crawfordinvestment.com/perspectives/origins-dividend-growth
https://insights.crawfordinvestment.com/podcasts/the-golden-opportunity

